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Introduction 
 
The state of Montana is highly dependent on tourism for its economy’s success, both from out-of-state 
visitors and residents of Montana. Nonresident spending is a significant contributor to Montana’s 
economy with an estimated $3.58 billion spent in 2018 (Grau, 2019). Residents also contribute a hefty 
portion to the tourism economy, with an estimated $2.87 billion dollars spent in 2017 (ITRR, 2017).  
For many places in Montana, both urban and rural, a positive relationship between out-of-state visitors 
and the host community is an extremely important part of creating a successful tourism industry. To 
better understand the attitude that residents of Montana have towards tourism, we asked 7,278 
Montanans from all over the state questions about their attitudes towards the tourism industry in terms 
of perceived benefits, perceived crowding, and the effect tourism has on their quality of life.  
     
Purpose 
The main purpose of this study was to assess Montanans’ attitudes towards tourism in the state. More 
specifically, these questions were gathered to better understand how Montanans perceive their quality 
of life in relation to tourism, how they perceive crowding in the state and their community, and the 
degree to which they feel tourism in their community benefits them economically. University of 
Montana’s Institute for Tourism and Recreation (ITRR) has been asking a core set of these questions 
since 1992.  
Methods 
Data were collected by trained surveyors who asked questions to Montanans as they filled up their 
vehicle with fuel at gas stations or who stopped at rest areas around the state. ITRR has permission from 
over 100 gas stations to talk to residents in the amount of time it takes them to fill their gas tank. During 
8 weeks starting in October 2019, any Montanan who stopped at gas stations or rest areas had an 
opportunity to be surveyed about their attitudes towards tourism in Montana.   
 
Survey design 
The survey was designed by ITRR personnel and loaded on iPads for the ten surveyors located around 
the state. The survey was short by design (due to the amount of time available) with only 10 questions. 
See appendix A for survey questions.  
Weighting 
The respondent data were weighted to represent the county of residence and gender from the census, 
thus providing a representative sample reflecting the geographic population and gender of the state. 
This weighting was conducted to allow all residents of Montana to be represented rather than the larger 
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urban populations (which typically get a larger sample size) and gender (which typically gets more males 
to respond due to data collection at gas stations). Results in this report are the weighted data.  
Limitations 
This study was limited to Montana residents 18 and older who either drive or are passengers in vehicles.  
Response rate 
The response rate was 89% with 7,278 Montana residents responding to the survey during the last 
quarter of 2019.  
Results 
Respondent ages ranged from 18-95 with an average age of 47.87 years.  For this study, the gender 
breakdown was 51% male and 49% female. The number of respondents by age category is shown in 
Table 1 and the gender breakdown is shown in Table 2.  
     
Table 1: Percent of Respondents by Age (unweighted) 
  N % 
Average age of 
respondent = 47.87 
years old  
18-24 722 8% 
25-34 1520 17% 
35-44 1525 18% 
45-54 1560 18% 
55-64 1779 20% 
65-74 1213 14% 
75+ 373 4% 
Total 8692 100% 
 
Table 2: Percent of Respondents by Gender 
  N % 
Gender 
Male 3708 51% 
Female 3608 49% 
Total 7316 100% 
 
 
Residents were asked if they felt that the overall benefits of tourism outweighed the negative impacts 
on a scale from strongly disagree to strongly agree. The majority of respondents (61%) agreed that the 
overall benefits of tourism outweigh the negative impacts in Montana. The next highest response was 
‘Strongly Agree’, with 17% of respondents stating that the benefits from tourism outweighed the 
negative impacts (Table 3).  
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Table 3: Overall Benefits of Tourism Outweigh Negative Impacts 
 N % 
The overall benefits of 
tourism outweigh the 
negative impacts. 
Strongly Disagree 60 1% 
Disagree 493 7% 
Unsure 979 13% 
Agree 4468 61% 
Strongly Agree 1267 17% 
Total 7267 100% 
 
Residents were then asked if they felt that their quality of life and the quality of life for other Montana 
residents would improve if tourism increases. Table 4 displays Montana resident responses on a scale 
from strongly disagree to strongly agree. The majority of residents (50%) responded that they agree that 
the quality of life for residents of Montana would improve if tourism increases. The next highest 
responses were tied at 21% with respondents indicating that they either disagreed or were unsure.  
 
Table 4: Quality of Life Improvement with Increase in Tourism 
 N % 
If tourism increases in 
Montana, the overall 
quality of life for 
Montana residents will 
improve. 
Strongly Disagree 196 3% 
Disagree 1528 21% 
Unsure 1538 21% 
Agree 3610 50% 
Strongly Agree 392 5% 
Total 7264 100% 
 
Residents were then questioned about their opinions on crowding related to tourism. They were first 
asked if they felt that the state was becoming overcrowded because of more tourists in recent years. 
The next question was if they felt their community was becoming overcrowded with toursits in recent 
years, specifically in the “tourist season.” The results are listed in Table 5 and Table 6, respectively. The 
majority of residents expressed that they disagreed that the state was becoming overcrowded with 
tourists (54%) while also disagreeing with the statement that their community was becoming 
overcrowded because of tourists (57%). In regard to the state, the second highest response came from 
residents agreeing that that state was becoming overcrowded with tourists (27%). As for their 
community, 23% of respondents agreed that their community was becoming overcrowded with tourists.  
 
Certain counties differ from the overall state response. Specific county responses with adequate sample 
size are displayed later in this report.  
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Table 5: State Becoming Overcrowded Due to Tourists 
  N % 
In recent years, the state 
is becoming overcrowded 
because of more tourists.  
Strongly Disagree 253 3% 
Disagree 3929 54% 
Unsure 783 11% 
Agree 1970 27% 
Strongly Agree 324 4% 
Total 7259 100% 
 
 
Table 6: Community Becoming Overcrowded in Summer Months Due to Tourists 
  N % 
In recent years, my 
community is becoming 
overcrowded because of 
more visitors during the 
summer tourist season. 
Strongly Disagree 379 5% 
Disagree 4174 57% 
Unsure 453 6% 
Agree 1647 23% 
Strongly Agree 611 8% 
Total 7264 100% 
 
 
The final question concerning tourism that was asked of residents addressed if they felt tourism 
promotion by the state of Montana benefitted their community economically. The majority of residents 
(69%) responded that they believed tourism promotion by the state of Montana benefits their 
community economically. In addition, 17% of respondents said that they strongly agreed with the 
statement (Table 6).  
 
Table 7: Tourism Promotion by the State Benefits My Community Economically 
  N % 
Tourism promotion by 
the state of Montana 
benefits my community 
economically.  
Strongly Disagree 56 1% 
Disagree 540 7% 
Unsure 443 6% 
Agree 4985 69% 
Strongly Agree 1236 17% 
Total 7260 100% 
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Additional questions in the survey asked residents how long they have lived in their current community, 
as well as the size of the community in which they currently live. The largest portion of respondents 
(43%) indicated they have lived in their current community for over 20 years. In addition, the largest 
percentage of respondents (39%) stated that they lived in a community with a population of over 
20,000.   
 
 
 
Table 8: How Long Resident Has Lived in Their Current Community 
  N % 
How long have you lived 
in your current 
community? 
Less than 1 year 462 6% 
1 to 5 years 1315 18% 
6-10 years 975 14% 
11-20 years 1343 19% 
More than 20 years 3127 43% 
Total 7222 100% 
 
 
 
Table 9: Size of Community 
  N % 
Which of the following best 
describes the place where you 
live? 
Rural area outside of any community borders 1683 23% 
Community less than 5,000 population 1853 26% 
Community of 5,001 to 10,000 people 708 10% 
Community of 10,001-20,000 people 116 2% 
Community of more than 20,000 2825 39% 
Total 7185 100% 
 
ITRR has been asking Montana residents the first three questions of this survey and collecting data on 
them since 1992. The data was simplified by combining the agree and strongly agree into one ‘agree’ 
answer and the disagree and strongly disagree into one ‘disagree’ answer. The general trends from 1992 
to 2019 provide a quick view of the trends in resident attitudes for these 27 years.   
 
The question regarding the overall benefits of tourism outweighing the negative impacts is generally 
trending slightly upward, and residents overwhelmingly agree with the statement (Figure 1). The biggest 
change in this attitude was in 2001 shortly after the 9-11 attacks in New York City and Washington D.C. 
when commercial jets were used as a weapon on the United States. The following year, resident 
attitudes about being a benefit to Montana went back to being very positive.  
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Figure 1: Overall benefits of tourism outweigh negative impacts, 1992-2019 (ITRR) 
 
 
 
The general attitude that if tourism increases in Montana, so will their quality of life, has been on the 
agreement side by the majority of all residents in these 27 years of data collection (Figure 2).  
 
 
 
Figure 2: If Tourism Increases in MT, Overall Quality of Life for MT Residents Will Improve, 1992-2019 (ITRR) 
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Overall, residents do not think the state is becoming overcrowded because of more tourists (Figure 3).  
 
Figure 3: State is Becoming Overcrowded with Tourists, 1992-2019 (ITRR) 
 
 
To further analyze the data, we compared the five questions about tourism with length of residency and 
community size. Figures 4-8 display these attitudes in conjunction with data collected about the length 
of residency in Montana. These data were collected in intervals of less than 1 year, 1-5 years, 6-10 years, 
11-20 years, and more than 20 years. No matter how long people have lived in Montana, they 
overwhelmingly agree that the benefits outweigh the negative impacts 
 
Figure 4: Benefits of Tourism Outweigh Negative Impacts – By Length of Residency 
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Figure 5: Quality of Life Improvement with More Tourism- By Length of Residency 
 
 
Figures 6 and 7 display how residents feel about tourist crowding in the state and specifically “tourism 
season” crowding in their community and then length they have lived in the state of Montana.  
 
 
Figure 6: Overcrowding in State from Tourists- By Length of Residency  
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Figure 7: Overcrowding in Community from Tourists- By Length of Residency 
 
 
Figure 8: Tourism Promotion by the State Benefits My Community- By Length of Residency 
 
 
 
Figures 9-13 compare the five questions asked about tourism with the size of the community 
respondents are from. These data were collected by size of community categorized as rural, less than 
5,000, 5,000-10,000, 10,001-20,000 or more than 20,000 residents.  
 
In general, no matter the size of the community residents live in, there is a positive attitude towards 
tourism.  
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Figure 9: Benefits of Tourism Outweigh Negative Impacts- By Community Size 
 
 
 
Figure 10: Quality of Life Improvement with More Tourism- By Community Size 
 
 
0%
10%
20%
30%
40%
50%
60%
70%
Strongly
Disagree
Disagree Unsure Agree Strongly Agree
Benefits of Tourism Outweigh Negative 
Impacts
Rural Less than 5,000 5,000-10,000 10,001-20,000 More than 20,000
0%
10%
20%
30%
40%
50%
60%
Strongly
Disagree
Disagree Unsure Agree Strongly Agree
If Tourism Increases, Quality of Life for MT 
Residents Will Improve
Rural Less than 5,000 5,000-10,000 10,001-20,000 More than 20,000
The Montana Expression 2020: Residents’ Attitudes 
Towards Tourism 
2020 
 
11 
 
Figure 11: Overcrowding in State from Tourists- By Community Size 
 
 
Figure 12: Overcrowding in Community from Tourists- By Community Size 
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Furthermore, results from the data were separated and analyzed at the county level. Counties that 
reported at least 30 respondents during the survey period were included in this report. Figure 14 
displays all counties in Montana with the orange highlighted counties representing counties that were 
included in this section of the report. Tables 10-45 display each county’s responses with respect to 
questions concerning residents’ attitudes towards tourism. Tables 10-45  are organized in alphabetical 
order. Table 46 provides a county comparison for the two questions that were asked on the community 
level. Table 46 is organized by level of agreement from highest to lowest for the 36 counties provided. 
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Table 10: Attitudes Towards Tourism - Beaverhead County 
Beaverhead County (n=67) 
Strongly 
Disagree Disagree Unsure Agree 
Strongly 
Agree Mean 
The overall benefits of tourism outweigh the negative impacts. 6% 2% 8% 60% 23% 3.92 
If tourism increases in Montana, the overall quality of life for 
Montana residents will improve. 9% 21% 10% 54% 6% 3.29 
In recent years, the state is becoming overcrowded because of 
more tourists. 2% 59% 4% 33% 2% 2.74 
In recent years, my community is becoming overcrowded 
because of more visitors during the summer tourist season. 8% 42% 6% 35% 8% 2.93 
Tourism promotion by the state of Montana benefits my 
community economically. 2% 2% 2% 73% 21% 4.09 
 
Table 11: Attitudes Towards Tourism – Big Horn County 
Big Horn County (n=90) 
Strongly 
Disagree Disagree Unsure Agree 
Strongly 
Agree Mean 
The overall benefits of tourism outweigh the negative impacts. 0% 2% 4% 89% 5% 3.97 
If tourism increases in Montana, the overall quality of life for 
Montana residents will improve. 0% 5% 22% 71% 2% 3.71 
In recent years, the state is becoming overcrowded because of 
more tourists. 0% 80% 11% 8% 1% 2.31 
In recent years, my community is becoming overcrowded 
because of more visitors during the summer tourist season. 0% 84% 8% 4% 4% 2.27 
Tourism promotion by the state of Montana benefits my 
community economically. 0% 1% 10% 87% 2% 3.9 
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Table 12: Attitudes Towards Tourism - Blaine County 
Blaine County (n=52) 
Strongly 
Disagree Disagree Unsure Agree 
Strongly 
Agree Mean 
The overall benefits of tourism outweigh the negative impacts. 0% 4% 25% 49% 22% 3.89 
If tourism increases in Montana, the overall quality of life for 
Montana residents will improve. 0% 10% 35% 50% 5% 3.49 
In recent years, the state is becoming overcrowded because of 
more tourists. 0% 68% 5% 22% 5% 2.63 
In recent years, my community is becoming overcrowded 
because of more visitors during the summer tourist season. 15% 78% 3% 2% 2% 1.97 
Tourism promotion by the state of Montana benefits my 
community economically. 3% 23% 24% 40% 10% 3.31 
 
Table 13: Attitudes Towards Tourism - Broadwater County 
Broadwater County (n=42) 
Strongly 
Disagree Disagree Unsure Agree 
Strongly 
Agree Mean 
The overall benefits of tourism outweigh the negative impacts. 2% 16% 19% 57% 6% 3.48 
If tourism increases in Montana, the overall quality of life for 
Montana residents will improve. 3% 38% 20% 39% 0% 2.94 
In recent years, the state is becoming overcrowded because of 
more tourists. 1% 46% 9% 36% 7% 3.02 
In recent years, my community is becoming overcrowded 
because of more visitors during the summer tourist season. 0% 58% 12% 31% 0% 2.73 
Tourism promotion by the state of Montana benefits my 
community economically. 0% 11% 11% 72% 6% 3.72 
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Table 14: Attitudes Towards Tourism - Carbon County 
Carbon County (n=75) 
Strongly 
Disagree Disagree Unsure Agree 
Strongly 
Agree Mean 
The overall benefits of tourism outweigh the negative impacts. 0% 3% 4% 89% 4% 3.93 
If tourism increases in Montana, the overall quality of life for 
Montana residents will improve. 0% 6% 22% 71% 1% 3.68 
In recent years, the state is becoming overcrowded because of 
more tourists. 0% 86% 7% 5% 2% 2.23 
In recent years, my community is becoming overcrowded 
because of more visitors during the summer tourist season. 2% 87% 4% 7% <1% 2.18 
Tourism promotion by the state of Montana benefits my 
community economically. 0% 2% 6% 90% 2% 3.93 
 
Table 15: Attitudes Towards Tourism - Cascade County 
Cascade County (n=592) 
Strongly 
Disagree Disagree Unsure Agree 
Strongly 
Agree Mean 
The overall benefits of tourism outweigh the negative impacts. <1% 4% 18% 55% 22% 3.95 
If tourism increases in Montana, the overall quality of life for 
Montana residents will improve. 1% 18% 21% 51% 9% 3.5 
In recent years, the state is becoming overcrowded because of 
more tourists. 4% 59% 12% 24% 1% 2.59 
In recent years, my community is becoming overcrowded 
because of more visitors during the summer tourist season. 7% 73% 7% 12% 1% 2.27 
Tourism promotion by the state of Montana benefits my 
community economically. <1% 6% 5% 73% 16% 3.97 
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Table 16: Attitudes Towards Tourism - Chouteau County 
Chouteau County (n=50) 
Strongly 
Disagree Disagree Unsure Agree 
Strongly 
Agree Mean 
The overall benefits of tourism outweigh the negative impacts. 0% 8% 5% 68% 19% 3.98 
If tourism increases in Montana, the overall quality of life for 
Montana residents will improve. 0% 24% 29% 39% 8% 3.31 
In recent years, the state is becoming overcrowded because of 
more tourists. 0% 45% 10% 45% 0% 3 
In recent years, my community is becoming overcrowded 
because of more visitors during the summer tourist season. 3% 87% 0% 10% 0% 2.18 
Tourism promotion by the state of Montana benefits my 
community economically. 0% 19% 5% 65% 11% 3.68 
 
Table 17: Attitudes Towards Tourism - Custer County 
Custer County (n=87) 
Strongly 
Disagree Disagree Unsure Agree 
Strongly 
Agree Mean 
The overall benefits of tourism outweigh the negative impacts. <1% 6% 10% 58% 26% 4.02 
If tourism increases in Montana, the overall quality of life for 
Montana residents will improve. 1% 15% 13% 59% 11% 3.64 
In recent years, the state is becoming overcrowded because of 
more tourists. 3% 66% 11% 15% 4% 2.5 
In recent years, my community is becoming overcrowded 
because of more visitors during the summer tourist season. 5% 81% 3% 8% 3% 2.25 
Tourism promotion by the state of Montana benefits my 
community economically. 2% 11% 5% 68% 14% 3.81 
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Table 18: Attitudes Towards Tourism - Dawson County 
Dawson County (n=65) 
Strongly 
Disagree Disagree Unsure Agree 
Strongly 
Agree Mean 
The overall benefits of tourism outweigh the negative impacts. 1% 6% 3% 78% 12% 3.95 
If tourism increases in Montana, the overall quality of life for 
Montana residents will improve. 0% 16% 17% 60% 7% 3.59 
In recent years, the state is becoming overcrowded because of 
more tourists. 7% 63% 10% 17% 3% 2.46 
In recent years, my community is becoming overcrowded 
because of more visitors during the summer tourist season. 8% 78% 2% 10% 2% 2.2 
Tourism promotion by the state of Montana benefits my 
community economically. 3% 14% 4% 68% 11% 3.71 
 
Table 19: Attitudes Towards Tourism – Deer Lodge County 
Deer Lodge County (n=56) 
Strongly 
Disagree Disagree Unsure Agree 
Strongly 
Agree Mean 
The overall benefits of tourism outweigh the negative impacts. 0% 8% 3% 68% 21% 4 
If tourism increases in Montana, the overall quality of life for 
Montana residents will improve. 6% 17% 21% 44% 12% 3.4 
In recent years, the state is becoming overcrowded because of 
more tourists. 9% 59% 6% 18% 8% 2.58 
In recent years, my community is becoming overcrowded 
because of more visitors during the summer tourist season. 21% 56% 6% 14% 3% 2.22 
Tourism promotion by the state of Montana benefits my 
community economically. 3% 11% 3% 56% 27% 3.92 
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Table 20: Attitudes Towards Tourism - Fergus County 
Fergus County (n=82) 
Strongly 
Disagree Disagree Unsure Agree 
Strongly 
Agree Mean 
The overall benefits of tourism outweigh the negative impacts. <1% 4% 24% 56% 16% 3.82 
If tourism increases in Montana, the overall quality of life for 
Montana residents will improve. 1% 19% 33% 43% 4% 3.29 
In recent years, the state is becoming overcrowded because of 
more tourists. 2% 63% 11% 24% 0% 2.57 
In recent years, my community is becoming overcrowded 
because of more visitors during the summer tourist season. 8% 71% 10% 11% 0% 2.25 
Tourism promotion by the state of Montana benefits my 
community economically. 0% 11% 7% 73% 9% 3.81 
 
Table 21: Attitudes Towards Tourism - Flathead County 
Flathead County (n=671) 
Strongly 
Disagree Disagree Unsure Agree 
Strongly 
Agree Mean 
The overall benefits of tourism outweigh the negative impacts. 2% 13% 15% 55% 15% 3.69 
If tourism increases in Montana, the overall quality of life for 
Montana residents will improve. 7% 35% 22% 31% 5% 2.92 
In recent years, the state is becoming overcrowded because of 
more tourists. 2% 34% 13% 42% 9% 3.22 
In recent years, my community is becoming overcrowded 
because of more visitors during the summer tourist season. 1% 19% 4% 49% 27% 3.82 
Tourism promotion by the state of Montana benefits my 
community economically. 1% 4% 6% 69% 20% 4.03 
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Table 22: Attitudes Towards Tourism - Gallatin County 
Gallatin County (n=748) 
Strongly 
Disagree Disagree Unsure Agree 
Strongly 
Agree Mean 
The overall benefits of tourism outweigh the negative impacts. 1% 8% 17% 60% 14% 3.8 
If tourism increases in Montana, the overall quality of life for 
Montana residents will improve. 3% 27% 26% 40% 4% 3.15 
In recent years, the state is becoming overcrowded because of 
more tourists. 3% 39% 12% 37% 9% 3.09 
In recent years, my community is becoming overcrowded 
because of more visitors during the summer tourist season. 1% 35% 8% 42% 14% 3.33 
Tourism promotion by the state of Montana benefits my 
community economically. 1% 4% 8% 69% 18% 3.99 
 
Table 23: Attitudes Towards Tourism – Glacier County 
Glacier County (n=103) 
Strongly 
Disagree Disagree Unsure Agree 
Strongly 
Agree Mean 
The overall benefits of tourism outweigh the negative impacts. 1% 4% 10% 60% 25% 4.05 
If tourism increases in Montana, the overall quality of life for 
Montana residents will improve. 1% 15% 19% 55% 10% 3.58 
In recent years, the state is becoming overcrowded because of 
more tourists. <1% 42% 4% 52% 1% 3.12 
In recent years, my community is becoming overcrowded 
because of more visitors during the summer tourist season. 4% 69% 1% 24% 1% 2.49 
Tourism promotion by the state of Montana benefits my 
community economically. 0% 3% 6% 64% 26% 4.14 
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Table 24: Attitudes Towards Tourism - Hill County 
Hill County (n=117) 
Strongly 
Disagree Disagree Unsure Agree 
Strongly 
Agree Mean 
The overall benefits of tourism outweigh the negative impacts. 1% 5% 12% 61% 21% 3.97 
If tourism increases in Montana, the overall quality of life for 
Montana residents will improve. 1% 16% 23% 56% 4% 3.45 
In recent years, the state is becoming overcrowded because of 
more tourists. 2% 68% 5% 24% 1% 2.54 
In recent years, my community is becoming overcrowded 
because of more visitors during the summer tourist season. 14% 82% 1% 3% 0% 1.94 
Tourism promotion by the state of Montana benefits my 
community economically. 1% 14% 12% 59% 14% 3.72 
 
Table 25: Attitudes Towards Tourism - Jefferson County 
Jefferson County (n=78) 
Strongly 
Disagree Disagree Unsure Agree 
Strongly 
Agree Mean 
The overall benefits of tourism outweigh the negative impacts. 0% 7% 20% 51% 22% 3.88 
If tourism increases in Montana, the overall quality of life for 
Montana residents will improve. 3% 20% 19% 53% 5% 3.36 
In recent years, the state is becoming overcrowded because of 
more tourists. 2% 66% 10% 20% 2% 2.54 
In recent years, my community is becoming overcrowded 
because of more visitors during the summer tourist season. 3% 71% 10% 13% 2% 2.39 
Tourism promotion by the state of Montana benefits my 
community economically. 2% 18% 2% 68% 10% 3.67 
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Table 26: Attitudes Towards Tourism - Lake County 
Lake County (n=210) 
Strongly 
Disagree Disagree Unsure Agree 
Strongly 
Agree Mean 
The overall benefits of tourism outweigh the negative impacts. 3% 10% 19% 53% 15% 3.68 
If tourism increases in Montana, the overall quality of life for 
Montana residents will improve. 6% 32% 19% 37% 6% 3.04 
In recent years, the state is becoming overcrowded because of 
more tourists. 4% 41% 14% 37% 4% 2.93 
In recent years, my community is becoming overcrowded 
because of more visitors during the summer tourist season. 3% 31% 7% 43% 16% 3.39 
Tourism promotion by the state of Montana benefits my 
community economically. 2% 13% 6% 63% 16% 3.77 
 
Table 27: Attitudes Towards Tourism – Lewis & Clark County 
Lewis & Clark County (n=474) 
Strongly 
Disagree Disagree Unsure Agree 
Strongly 
Agree Mean 
The overall benefits of tourism outweigh the negative impacts. 0% 8% 14% 54% 24% 3.93 
If tourism increases in Montana, the overall quality of life for 
Montana residents will improve. <1% 22% 29% 45% 4% 3.29 
In recent years, the state is becoming overcrowded because of 
more tourists. 4% 56% 11% 28% 1% 2.67 
In recent years, my community is becoming overcrowded 
because of more visitors during the summer tourist season. 5% 66% 9% 18% 2% 2.46 
Tourism promotion by the state of Montana benefits my 
community economically. 0% 6% 8% 74% 12% 3.92 
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Table 28: Attitudes Towards Tourism - Lincoln County 
Lincoln County (n=133) 
Strongly 
Disagree Disagree Unsure Agree 
Strongly 
Agree Mean 
The overall benefits of tourism outweigh the negative impacts. 1% 13% 17% 59% 10% 3.64 
If tourism increases in Montana, the overall quality of life for 
Montana residents will improve. 7% 30% 20% 39% 4% 3.04 
In recent years, the state is becoming overcrowded because of 
more tourists. 1% 42% 13% 37% 7% 3.05 
In recent years, my community is becoming overcrowded 
because of more visitors during the summer tourist season. 3% 44% 6% 34% 13% 3.09 
Tourism promotion by the state of Montana benefits my 
community economically. 1% 13% 5% 69% 12% 3.8 
 
Table 29: Attitudes Towards Tourism - Madison County 
Madison County (n=46) 
Strongly 
Disagree Disagree Unsure Agree 
Strongly 
Agree Mean 
The overall benefits of tourism outweigh the negative impacts. 3% 9% 9% 72% 6% 3.69 
If tourism increases in Montana, the overall quality of life for 
Montana residents will improve. 10% 37% 32% 15% 6% 2.71 
In recent years, the state is becoming overcrowded because of 
more tourists. 6% 25% 9% 44% 15% 3.37 
In recent years, my community is becoming overcrowded 
because of more visitors during the summer tourist season. 3% 41% 6% 31% 19% 3.21 
Tourism promotion by the state of Montana benefits my 
community economically. 0% 13% 3% 53% 31% 4.02 
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Table 30: Attitudes Towards Tourism - Mineral County 
Mineral County (n=31) 
Strongly 
Disagree Disagree Unsure Agree 
Strongly 
Agree Mean 
The overall benefits of tourism outweigh the negative impacts. 0% 21% 25% 43% 12% 3.44 
If tourism increases in Montana, the overall quality of life for 
Montana residents will improve. 9% 24% 28% 36% 3% 3 
In recent years, the state is becoming overcrowded because of 
more tourists. 3% 55% 15% 21% 6% 2.73 
In recent years, my community is becoming overcrowded 
because of more visitors during the summer tourist season. 0% 63% 6% 22% 9% 2.77 
Tourism promotion by the state of Montana benefits my 
community economically. 0% 18% 49% 33% 0% 3.98 
 
Table 31: Attitudes Towards Tourism - Missoula County 
Missoula County (n=796) 
Strongly 
Disagree Disagree Unsure Agree 
Strongly 
Agree Mean 
The overall benefits of tourism outweigh the negative impacts. 2% 8% 12% 55% 23% 3.9 
If tourism increases in Montana, the overall quality of life for 
Montana residents will improve. 4% 26% 22% 40% 8% 3.23 
In recent years, the state is becoming overcrowded because of 
more tourists. 8% 44% 12% 27% 9% 2.86 
In recent years, my community is becoming overcrowded 
because of more visitors during the summer tourist season. 7% 41% 7% 30% 15% 3.05 
Tourism promotion by the state of Montana benefits my 
community economically. 1% 5% 4% 61% 29% 4.12 
 
The Montana Expression 2020: Residents’ Attitudes 
Towards Tourism 
2020 
 
24 
 
Table 32: Attitudes Towards Tourism - Park County 
Park County (n=114) 
Strongly 
Disagree Disagree Unsure Agree 
Strongly 
Agree Mean 
The overall benefits of tourism outweigh the negative impacts. 1% 6% 14% 55% 24% 3.97 
If tourism increases in Montana, the overall quality of life for 
Montana residents will improve. 5% 20% 27% 38% 10% 3.27 
In recent years, the state is becoming overcrowded because of 
more tourists. 5% 47% 11% 29% 8% 2.88 
In recent years, my community is becoming overcrowded 
because of more visitors during the summer tourist season. 3% 28% 7% 42% 20% 3.47 
Tourism promotion by the state of Montana benefits my 
community economically. 2% 2% 6% 58% 33% 4.19 
 
Table 33: Attitudes Towards Tourism - Pondera County 
Pondera County (n=47) 
Strongly 
Disagree Disagree Unsure Agree 
Strongly 
Agree Mean 
The overall benefits of tourism outweigh the negative impacts. 0% 7% 10% 57% 26% 4.01 
If tourism increases in Montana, the overall quality of life for 
Montana residents will improve. 1% 17% 23% 50% 8% 3.47 
In recent years, the state is becoming overcrowded because of 
more tourists. 3% 55% 2% 38% 2% 2.82 
In recent years, my community is becoming overcrowded 
because of more visitors during the summer tourist season. 0% 8% 87% 5% 1% 2.04 
Tourism promotion by the state of Montana benefits my 
community economically. 1% 16% 18% 51% 14% 3.63 
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Table 34: Attitudes Towards Tourism - Powell County 
Powell County (n=47) 
Strongly 
Disagree Disagree Unsure Agree 
Strongly 
Agree Mean 
The overall benefits of tourism outweigh the negative impacts. 0% 0% 6% 87% 6% 4 
If tourism increases in Montana, the overall quality of life for 
Montana residents will improve. 0% 26% 20% 54% 0% 3.29 
In recent years, the state is becoming overcrowded because of 
more tourists. 0% 47% 34% 19% 0% 2.72 
In recent years, my community is becoming overcrowded 
because of more visitors during the summer tourist season. 0% 73% 0% 14% 13% 2.66 
Tourism promotion by the state of Montana benefits my 
community economically. 0% 14% 0% 80% 6% 3.79 
 
Table 35: Attitudes Towards Tourism - Ravalli County 
Ravalli County (n=295) 
Strongly 
Disagree Disagree Unsure Agree 
Strongly 
Agree Mean 
The overall benefits of tourism outweigh the negative impacts. 0% 8% 18% 56% 18% 3.84 
If tourism increases in Montana, the overall quality of life for 
Montana residents will improve. 6% 25% 23% 38% 8% 3.19 
In recent years, the state is becoming overcrowded because of 
more tourists. 6% 46% 11% 26% 11% 2.9 
In recent years, my community is becoming overcrowded 
because of more visitors during the summer tourist season. 7% 48% 6% 30% 9% 2.84 
Tourism promotion by the state of Montana benefits my 
community economically. <1% 8% 6% 65% 21% 3.97 
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Table 36: Attitudes Towards Tourism - Richland County 
Richland County (n=81) 
Strongly 
Disagree Disagree Unsure Agree 
Strongly 
Agree Mean 
The overall benefits of tourism outweigh the negative impacts. 2% 7% 11% 68% 12% 3.82 
If tourism increases in Montana, the overall quality of life for 
Montana residents will improve. 1% 19% 13% 60% 7% 3.53 
In recent years, the state is becoming overcrowded because of 
more tourists. 6% 66% 9% 17% 2% 2.45 
In recent years, my community is becoming overcrowded 
because of more visitors during the summer tourist season. 12% 76% 3% 8% <1% 2.08 
Tourism promotion by the state of Montana benefits my 
community economically. 2% 24% 7% 59% 7% 3.44 
 
Table 37: Attitudes Towards Tourism - Roosevelt County 
Roosevelt County (n=87) 
Strongly 
Disagree Disagree Unsure Agree 
Strongly 
Agree Mean 
The overall benefits of tourism outweigh the negative impacts. 0% 12% 30% 51% 7% 3.53 
If tourism increases in Montana, the overall quality of life for 
Montana residents will improve. 2% 16% 23% 56% 3% 3.42 
In recent years, the state is becoming overcrowded because of 
more tourists. 3% 68% 15% 14% 0% 2.41 
In recent years, my community is becoming overcrowded 
because of more visitors during the summer tourist season. 9% 84% 2% 5% 0% 2.02 
Tourism promotion by the state of Montana benefits my 
community economically. 1% 16% 23% 55% 5% 3.47 
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Table 38: Attitudes Towards Tourism - Rosebud County 
Rosebud County (n=64) 
Strongly 
Disagree Disagree Unsure Agree 
Strongly 
Agree Mean 
The overall benefits of tourism outweigh the negative impacts. 0% 4% 0% 64% 32% 4.23 
If tourism increases in Montana, the overall quality of life for 
Montana residents will improve. 0% 14% 0% 86% 0% 3.72 
In recent years, the state is becoming overcrowded because of 
more tourists. 0% 86% 0% 14% 0% 2.28 
In recent years, my community is becoming overcrowded 
because of more visitors during the summer tourist season. 13% 87% 0% 0% 0% 1.87 
Tourism promotion by the state of Montana benefits my 
community economically. 0% 9% 69% 23% 0% 4.05 
 
Table 39: Attitudes Towards Tourism - Sanders County 
Sanders County (n=79) 
Strongly 
Disagree Disagree Unsure Agree 
Strongly 
Agree Mean 
The overall benefits of tourism outweigh the negative impacts. 1% 8% 8% 51% 31% 4.03 
If tourism increases in Montana, the overall quality of life for 
Montana residents will improve. 5% 25% 23% 38% 9% 3.22 
In recent years, the state is becoming overcrowded because of 
more tourists. 6% 50% 7% 32% 5% 2.81 
In recent years, my community is becoming overcrowded 
because of more visitors during the summer tourist season. 9% 47% 6% 32% 6% 2.78 
Tourism promotion by the state of Montana benefits my 
community economically. 2% 11% 6% 57% 24% 3.9 
 
The Montana Expression 2020: Residents’ Attitudes 
Towards Tourism 
2020 
 
28 
 
Table 40: Attitudes Towards Tourism – Silver Bow County 
Silver Bow County (n=197) 
Strongly 
Disagree Disagree Unsure Agree 
Strongly 
Agree Mean 
The overall benefits of tourism outweigh the negative impacts. 19% 0% 19% 57% 23% 4.04 
If tourism increases in Montana, the overall quality of life for 
Montana residents will improve. 0% 15% 16% 60% 9% 3.64 
In recent years, the state is becoming overcrowded because of 
more tourists. 3% 60% 15% 21% 0% 2.55 
In recent years, my community is becoming overcrowded 
because of more visitors during the summer tourist season. 9% 68% 11% 10% 2% 2.27 
Tourism promotion by the state of Montana benefits my 
community economically. 0% 5% 5% 58% 33% 4.19 
 
Table 41: Attitudes Towards Tourism - Stillwater County 
Stillwater County (n=64) 
Strongly 
Disagree Disagree Unsure Agree 
Strongly 
Agree Mean 
The overall benefits of tourism outweigh the negative impacts. 0% 6% 5% 80% 9% 3.93 
If tourism increases in Montana, the overall quality of life for 
Montana residents will improve. 0% 9% 23% 68% 0% 3.59 
In recent years, the state is becoming overcrowded because of 
more tourists. 2% 77% 3% 18% 0% 2.37 
In recent years, my community is becoming overcrowded 
because of more visitors during the summer tourist season. 0% 86% 3% 7% 4% 2.28 
Tourism promotion by the state of Montana benefits my 
community economically. 0% 5% 3% 84% 7% 3.93 
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Table 42: Attitudes Towards Tourism - Teton County 
Teton County (n=45) 
Strongly 
Disagree Disagree Unsure Agree 
Strongly 
Agree Mean 
The overall benefits of tourism outweigh the negative impacts. 0% 4% 21% 61% 14% 3.86 
If tourism increases in Montana, the overall quality of life for 
Montana residents will improve. 0% 22% 28% 48% 2% 3.29 
In recent years, the state is becoming overcrowded because of 
more tourists. 0% 61% 4% 35% 0% 2.73 
In recent years, my community is becoming overcrowded 
because of more visitors during the summer tourist season. 7% 79% 0% 13% 0% 2.19 
Tourism promotion by the state of Montana benefits my 
community economically. 0% 7% 11% 70% 11% 3.85 
 
Table 43: Attitudes Towards Tourism - Toole County 
Toole County (n=37) 
Strongly 
Disagree Disagree Unsure Agree 
Strongly 
Agree Mean 
The overall benefits of tourism outweigh the negative impacts. 1% 4% 10% 53% 32% 4.11 
If tourism increases in Montana, the overall quality of life for 
Montana residents will improve. 1% 12% 18% 57% 11% 3.66 
In recent years, the state is becoming overcrowded because of 
more tourists. <1% 54% 2% 43% 1% 2.9 
In recent years, my community is becoming overcrowded 
because of more visitors during the summer tourist season. 13% 86% 0% <1% 1% 1.9 
Tourism promotion by the state of Montana benefits my 
community economically. 0% 13% 11% 50% 26% 3.89 
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Table 44: Attitudes Towards Tourism - Valley County 
Valley County (n=55) 
Strongly 
Disagree Disagree Unsure Agree 
Strongly 
Agree Mean 
The overall benefits of tourism outweigh the negative impacts. 2% 2% 17% 64% 15% 3.89 
If tourism increases in Montana, the overall quality of life for 
Montana residents will improve. 2% 17% 35% 42% 5% 3.31 
In recent years, the state is becoming overcrowded because of 
more tourists. 5% 53% 14% 26% 2% 2.66 
In recent years, my community is becoming overcrowded 
because of more visitors during the summer tourist season. 6% 75% 3% 13% 3% 2.3 
Tourism promotion by the state of Montana benefits my 
community economically. 1% 8% 11% 70% 10% 3.8 
 
Table 45: Attitudes Towards Tourism - Yellowstone County 
Yellowstone County (n=1120) 
Strongly 
Disagree Disagree Unsure Agree 
Strongly 
Agree Mean 
The overall benefits of tourism outweigh the negative impacts. <1% 4% 6% 78% 12% 3.98 
If tourism increases in Montana, the overall quality of life for 
Montana residents will improve. 1% 9% 14% 74% 2% 3.69 
In recent years, the state is becoming overcrowded because of 
more tourists. 2% 74% 9% 14% 1% 2.39 
In recent years, my community is becoming overcrowded 
because of more visitors during the summer tourist season. 3% 78% 7% 8% 3% 2.3 
Tourism promotion by the state of Montana benefits my 
community economically. 1% 4% 3% 81% 12% 3.99 
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Table 46: Attitudes Towards Tourism - County Comparison for Community Level Questions 
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Conclusions 
 
Overall, this study displays a general positive attitude that Montanans have towards tourism in the 
state.  A majority of Montana residents felt that the overall benefits of tourism outweigh the negative 
impacts and that quality of life for Montana residents will improve with increased tourism. In addition, 
most residents felt that the state is not becoming overcrowded with tourists statewide or in their 
communities. Majority of Montanans also felt that tourism promotion by the state benefits their 
community economically.  
 
We chose to include and analyze how length of residency fits into these attitudes and found that, in 
general, Montanans were fairly unified and positive on their attitude about tourism. Those living in their 
community in Montana for more than 20 years felt that tourism was positive for the state, even more so 
than those who had lived in their community for less than one year.  
 
We also chose to include and analyze community size to get a better idea of how the size of the 
community in which the resident lives may impact their attitude towards tourism. Again, we found, that 
attitudes towards tourism were fairly unified and positive across communities of different sizes. Those 
living in communities larger than 20,000 people on average felt that if tourism increases, quality of life 
for Montana residents would increase. Additionally, more often than not, this same group (residents in 
larger Montana communities) disagreed that the state was becoming overcrowded with tourists 
compared to other community sizes.  
  
Finally, when segmented by county, residents again showed overall positive attitudes towards tourism 
within the state. Some counties, like Rosebud and Silver Bow, showed a more positive attitude towards 
tourism on average when compared to other counties on a per question basis. Some counties like 
Flathead, Park, Lake, Gallatin, and Madison also displayed an overall positive attitude towards tourism, 
however a majority of respondents from each of those counties agreed that their community was 
becoming overcrowded because of increased visitation during the summer tourist season.  
 
It is within these five counties, Flathead, Park, Lake, Gallatin, and Madison that elected officials need to 
be aware of and respond with decision making that reflects their understanding of the attitudes of their 
residents towards overcrowding. Further research could help identify the specific concerns residents 
have related to overcrowding so as to address these issues in the future.   
 
It should be noted that data gathered from this study reflect the opinions of Montana residents prior to 
the emergence of COVID-19 and the ensuing pandemic. The degree to which residents’ attitudes 
towards tourism have changed as a result of this global event will be studied by ITRR.  
 
Results from this study assist in the current understanding of Montana residents’ attitudes towards 
tourism, as well as contributing to the long-term trend data compiled by ITRR. 
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Appendix A:  Survey Questions 
 
Questions were asked during quarter 4 2019 through intercepts at gas stations and rest areas in 
Montana. 
 
1. What Montana county do you live in? 
 
On a scale of strongly disagree, disagree, unsure, agree, and strongly agree do you think….. 
 
2. The overall benefits of tourism outweigh the negative impacts 
 
3. If tourism increases in Montana, the overall quality of life for Montana residents will improve 
 
4. In recent years, the state is becoming overcrowded because of more tourists 
 
5.  In recent years, my community is becoming overcrowded because of more visitors during the 
summer tourist season 
 
6. Tourism promotion by the state of Montana benefits my community economically  
 
 
7. Which of the following best describes the place where you live? 
a. Rural 
b. Less than 5,000 
c. 5,000-10,000 
d. 10,001-20,000 
e. More than 20,000 
8. How long have you lived in your current community? 
a. Less than 1 year 
b. 1-5 years 
c. 6-10 years 
d. 11-20 years 
e. More than 20 years 
 
9. May I please ask your age? 
 
 
 
 
 
 
 
 
 
 
